King’s College London/ Wipro supported: MA in STEM Education 
Quarterly report: Report 3 (April – June 2019)

The MA in STEM Education will educate future STEM leaders working across a diverse variety of STEM-related organisations. The programme is based in the School of Education, Communication and Society and will commence in September 2019. This report summaries activities undertaken to establish the programme between April to June 2019: 

Governance, Staffing & Recruitment
15 successful scholarship applicants were awarded from a total of 20 applications. All applications were reviewed by the programme committee. The awardees reflect a diversity across: STEM subjects, in age range and geographical location. The successful applications also presented evidence of school senior leadership commitment and personal interest and passion for STEM education. The table below presents the background of the successful scholarship awardees:

	Subject background
	Age range
	Geographical location

	Computer science

	5
	Early years/ Primary
	2
	London

	13

	Mathematics

	3
	Secondary
	13
	Cold-spots
	2

	Science

	7
	FE/ Tertiary 

	0
	


(n= awardees) 

The programme has received 27 applications: 9 full-time and 19 part-time. To date, 16 offers have been made (5 full-time & 11 part-time). Outstanding offer applications require further information, including references and evidence of previous qualifications. Programme applications will be accepted until the end of July for International-fee students and until late August for Home-fee students.  

Dr Karen Skilling will be leaving King’s in August to join the School of Education at the University of Oxford. Dr Richard Brock, appointed on a full tenured contract, will be joining the MA STEM education team. 

On June 7th, a verbal presentation/ report concerning the programme’s development was given to the School’s Advisory Committee. Time was then allocated to an extended discussion concerning programme aims, reach, marketing and partnerships.  

Programme curriculum 
Curriculums have continued to be developed for all the modules. For the autumn modules, teaching staff have now been finalised.  For, Principles and Policy of STEM Education, teaching staff confirmed include Dr Melissa Glackin, Dr John Owens, Dr David Pepper, Prof Lulu Healy & Dr Richard Brock. Several external speakers, yet to confirm, have been invited. For, Environmental Education: Sustainability and Society, teaching staff confirmed include Dr Melissa Glackin, Ms Kate Greer & Dr John Owens. 

A Maker Space is required for the module: Making and Creating in STEM Education. The development of the Maker Space, to be situated in the School, was officially agreed and funding has been made available. The room has been decorated and equipment has been ordered. The estates department at King’s have sourced a specialist lab supplier to install a sink drainage and benching units

Marketing
During the quarter, the Faculty Marketing team have taken on an increased role in marketing the programme. Below is an extract of a report received early June from the team, illustrating the number of activities they have been involved with and the success rates:     

1) Digital Advertising has been out-sourced to McCann Marketing. 
[bookmark: _GoBack]The advertising went live May 14th and will end July 14th. This is targeting UK across multiple media platforms such as Facebook, Instagram, LinkedIn, Google Search and Google Retargeting. Facebook and LinkedIn are generating click through rates (CTR) above industry benchmarks. Industry benchmark: FB- 0.41%, LinkedIn 0.19%. Our results: FB-0.74%, LinkedIn 0.84%). The LinkedIn mail from the programme leader (Dr Melissa Glackin) received 400 opens. Google- ‘stem degree’ and ‘stem education ma’ search words are generating highest CTR. Across ‘analytics’, the campaign is generating a low bounce rate (that is, the percentage of visitors to a particular website who navigate away from the site after viewing only one page.) Average time spent on online course page is 2 mins 51 seconds. 

2) Other Activities  
A ‘new course launch’ email was sent out in April to subject area leads (prospective students interested in studying Education at PG level at King’s). The email delivered to 493 people, received an open rate of 45%, total clicks 98. 
The King’s School Liaison Team included news of the programme in their ‘Staff Room Newsletter’ April edition, which is circulated to all their Teacher contacts.
The King’s Widening and Participation team sent out a ‘new course launch’ email in May to Teachers on their King’s Advocate Programme. The Email went to contacts from 176 different Schools located in Greater London. 
The King’s CRM team (Customer Relationship Management) sent an email in May to King’s Teacher contacts within the UK. These Email stats are pending. 
The Social media posts have been circulated on the School and the Faculty Twitter accounts.

Next quarter (July – Sep 2019)
Activities for next quarter will include: 
· Meeting with WWF to discuss involvement (July)
· Focused activity on curriculum development
· Marketing: video content development 
· Welcome/ induction of first cohort

Professor Beatrice Reed Szczepek 
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